UD 701 URBAN SPACE RESEARCH
Course Code:
METU Credit (Theoretical-Laboratory
hours/week):
ECTS Credit:
Department:
Language of Instruction:
Level of Study:
Course Coordinator:
Offered Semester:

8550701
3(3-0)
6.0
Urban Design
English
Master’s
Assoc. Prof. Dr. Anlı ATAÖV,
Ender PEKER
Fall Semesters

Course Objective
This course introduces graduate students to the research process design while focusing
on selected qualitative, quantitative and mixed-method research approaches as well as
proposal writing. This takes a different focus from some available departmental and
non-departmental research methods courses.
The course aims to identify directions towards conducting research for understanding
the urban space that involves multi-dimensional aspects. The course focuses on the
different types of research approaches in design and planning, their ontological
positions and epistemological frameworks, selected research methods and techniques.
The course addresses the selection, development, and analysis of various types of
methodological instruments and procedures for conducting research about the physical
environment. It also seeks to create opportunities for discussion about research
processes and comparison among different methods through a review of applied
research projects. Furthermore, the course aims to allow students to start up with
developing the proposal of their post-graduate research projects.

Course Content
This course stands on the premise of improving students’ skills in the processes of
working collaboratively toward liberating outcomes, working both as a stakeholder and
as a facilitator. Each student has his/her experiences and standpoint to offer which will
differ from what others have to offer.
Thus, the class will normally move between mini-lectures, presentations, small group
work, and collaborative plenary sessions. Small group work will rely on the students to
form a self-managing group, expressing their own expertise and interests in the process
of modifying the itinerary of the course and experiencing participatory group processes.
At the end of each class, the students will join other graduate students who will be
willing to present his/her research project at whatever stage he/she is. Each week will
focus on one presentation. Each presentation will be followed by a group discussion.

Weekly Program
(Week 1)

INTRODUCTION

Overview of the course, class conduct, requirements, and evaluation (September 29,
2011)
(Week 2)
SENSE MAKING
What is knowledge? What does it look like? How do we make sense? (October 6, 2011
(Week 3)
OVERVIEW OF THE RESEARCH PROCESS FOR SENSE MAKING I: thought
The ontological positions and epistemological frameworks of experimental and quasiexperimental research (October 13 2011)
(Week 4)
OVERVIEW OF THE RESEARCH PROCESS FOR SENSE MAKING II: thought and
action
The ontological positions and epistemological frameworks of action-based research
(October 20, 2011)
(Week 5)
OVERVIEW OF THE RESEARCH PROCESS FOR SENSE MAKING III: applications
Review and reflection on research cases applied by using experimental, quasiexperimental, and action-based approaches (October 27 2011)
(Week 6)
Designing Research I: PRELIMINARY CONSIDERATIONS
Determination of research questions and hypotheses; identification of appropriate
methodological approach (November 3 2011) -1st proposal submission
(Week 7)
Data Gathering Methods/Techniques: PARTICIPANT OBSERVATION
The purpose of using the participant observation technique; the data gathering
principles; the documentation of data; the transformation of data into a meaningful
information (November 10, 2011)
(Week 8)
Data Gathering Methods/Techniques: INTERVIEWING
The purpose of using the interviewing technique; the types of interviewing; the data
gathering principles; the creation of database (November 17, 2011)
(Week 9)
Data Gathering Methods/Techniques: FOCUS GROUPS & PARTICIPATORY
CONFERENCES
The purpose of using the focus group and participatory conferencing methods and
techniques; the generation of knowledge; the extraction of meaning from group
discussions (November 24, 2011)
(Week 10) Data Analysis Methods/Techniques: RELATIONAL MULTIVARIATE STATISTICAL
ANALYSIS TECHNIQUES
The purpose of using the relational multivariate statistical techniques; an in-depth
discussion of one of the most widely used techniques (e.g., simple regression analysis,
multiple regression analysis, connanical correlation analysis, etc.) (December 1, 2011)–
2nd proposal submission
(Week 11) Data Analysis Methods/Techniques: CLASSIFICATION MULTIVARIATE
STATISTICAL ANALYSIS TECHNIQUES
The purpose of using the classifying multivariate statistical techniques; an in-depth
discussion of one of the most widely used techniques (e.g., principle component
analysis, factor analysis, cluster analysis, etc. ) (December 8, 2011)
(Week 12)

Data Gathering/Analysis Methods/Techniques: CULTURAL/HISTORICAL

GEOGRAPHY & GIS
The purpose of using GIS to understand the cultural/historical geography; the creation
of database; the analysis of the created data (December 15, 2011)
(Week 13) Data Gathering/Analysis Methods/Techniques: MULTI-STEP FUZZY
COGNITIVE MAPPING
The purpose of using multi-step fuzzy cognitive mapping; the data gathering technique;
the creation of database; the analysis of the created data (December 22, 2011)
(Week 14) Designing Research II: FINAL CONSIDERATIONS
Determination of appropriate research methods and techniques in student’s research
projects
(May 29, 2011)
Term Papers are due January 5th, 2012

Grading
All students:
Class and presentation attendance and active class participation (collaboration in the
process of class management; collective generation of the group work assignments)
(10%)
1st Draft: Research Project Proposal writing (25%)
2nd Draft: Research Project Proposal writing (25%)
Final Draft: Research Project Proposal writing (40%)

Learning Outcomes
Upon completion of the course the student should be able to define different research
approaches, to identify their principles, and to construct a research design by using the
appropriate methods and techniques. It is unrealistic to provide students with all
existing methods and techniques in one semester; thus, this course aims to give an
introduction about different research approaches about urban space, how and where
they can be used, and in-depth discussion on the selected methods and techniques.
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